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Nonprofits can structure sponsorship tiers using clear, value-driven levels like Bronze, Silver, Gold, and Platinum, each offering progressively greater benefits and visibility to sponsors.
Common Tier Structures
1. Bronze / Supporting Partner
· Entry-level tier for smaller contributions.

· Benefits: Logo on event website, social media mentions, recognition in newsletters, and a small presence at events ( 
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eventx.io+1).
2. Silver / Contributing Partner
· Mid-level tier with increased visibility.

· Benefits: All Bronze perks plus mentions in press releases, logo on event materials, and additional website or program exposure ( 
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eventx.io+1).
3. Gold / Sustaining Partner
· Higher-tier sponsorship for significant contributions.

· Benefits: Prominent logo placement, speaking opportunities, VIP access, and recognition during press conferences or major events ( 
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eventx.io+1).
4. Platinum / Title or Presenting Sponsor
· Top-tier, exclusive sponsorship.

· Benefits: Sponsor name integrated into event title, maximum brand exposure across all communications, multi-year partnership opportunities, and deep integration into the nonprofit’s programs or events ( 
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www.fundsprout.ai+1).
Creative Tier Naming Examples
· Some nonprofits use fun or thematic names instead of standard metals, e.g., “Cookbook,” “Top Chef,” or “Wellness Partner” to align with the event theme ( 
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instrumentl.com+1).

· Experience-based tiers can include hosting a networking lounge, wellness activities, or digital experiences for attendees ( 
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eventx.io).
Key Considerations for Structuring Tiers
· Value Alignment: Each tier should clearly communicate the benefits and ROI for the sponsor, not just a list of perks ( 
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sponsorcx.com).
· Incremental Benefits: Higher tiers should offer more exclusive access, visibility, or engagement opportunities.
· Flexibility: Offer a range of price points to accommodate different sponsor budgets.
· Integration: Premium tiers should allow sponsors to be woven into the nonprofit’s mission or event experience, enhancing authenticity and engagement ( 
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sponsorcx.com).
By designing sponsorship tiers with clear benefits, strategic alignment, and creative options, nonprofits can attract a diverse range of sponsors while maximizing funding and engagement for their programs ( 
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www.fundsprout.ai+3).
